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l Perspectives
Changing minds about changing behaviour nature medicine

Theresa M Marteau b4 Explore content v  About the journal v  Publish with us v
Published: 13 January 2018

Sustained behavior change is key to preventing
and tackling future pandemics

Investment in research and programs to discover and apply the principles that underpin sustained behavior change
is needed to address the continuing threat from COVID-19 and future pandemics and will require collaboration
among behavioral, social, biomedical, public-health and clinical scientists.

Public Health
Volume 136, July 2016, Pages 109-116

Susan Michie and Robert West
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Why is changing health-related behaviour so difficult?

Michael P. Kelly @ & &, Mary Barker
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Les sciences comportementales

Neurosciences

Sciences cognitives

Psychologie, psychologie sociale

Economie comportementale

lllustration: Umontpellier



Les systemes de pensée
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Les raccourcis psychologiques

Présent > futur
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Pertes > gains

Défaut > choix actif

Ariely, 2008
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LA PISTE DE COURSE INVITE A L'USAGE
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LE CHRONOMETRE ACCENTUE LA LUDICITE, ET DONC L’ATTRACTIVITE DU LIEU
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Comparaison du nombre d’actes entre les deux périodes d'expérimentation
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SNCF MOBILITES / DIRECTION GENERALE TRANSILIEN

Ogilvy Consulting
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